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Client Overview

The Nittany Ai Student Society (NAiSS) is a 

Student-run organization dedicated to Fostering 

the application of Artificial Intelligence & Leadership 

in Technology

This Organization creates a space for students to 

learn about AI through workshops, events, 

programs, development opportunities, and more.  

NAiSS is open to any all students, however 

they mainly target engineering and IST majors

The Nittany AI Student Society empowers students 

to lead and innovate by advancing the application 

of artificial intelligence and technology in real-world 

solutions.
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Primary 

Research
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S.W.O.T Analysis



Fall 2024 Campaign Book 6

Target Persona
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Social media Audit (Instagram)
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Social media Audit (LinkedIn)
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Competitor Analysis
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Fact Sheet
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Creative 

Executions
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Promotional Content
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Instagram Posts



Instagram Stories
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Instagram Stories
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Brand Guidelines

Fall 2024 Campaign Book 16



Social Media Calendar
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Highlight Covers
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Categorized Outreach
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Client Specific
Use this page for tasks or projects that are highly specific to the client and 
might not be a creative execution.
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Results
Overall outcomes 



Transition Plan
What has HVC provided your client for future usage?
How has HVC improved their communication efforts?
Handover Document briefs
Did HVC achieve the client’s goals?
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